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Introduction to this paper: 
We are currently seeking key industry leader participation across numerous 
subject matters to formalize this endeavor into a disruptive working model to 
transform global action. 

 

 

FOUNDERS: 

 

Jessica Garretson 
jessgarretson75@gmail.com 

303.709.3157 

 

Shantini Munthree 
shantini@brandkind.marketing 

484.238.6585 
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PROBLEM 

 
Sustainable and Social Futures are not 

progressing as quickly as needed. 
 

1. Disconnected Efforts 
 

While the UN PRI is a voluntary regime, local regulators are beginning to implement their 

own ESG frameworks. 

Two countries are leading the charge: Japan and Australia. Responsible investment is 

gaining ground in China after a 

slow start. 

But efforts elsewhere are low by 

comparison to what needs to be 

achieved in the next two 

decades. 

-Shaping Tomorrow 

 

2. Slow Pace 
 
Most initiatives are still in early stage (65%) with almost all the remainder still evolving or gaining traction. 

Much more needs to be done for the world to accept a new social future compact by the estimated tipping point of 2036. 

-Shaping Tomorrow 

 

 

 

 

 

  

3. Weak Accountability  
 

Many organizations are heeding the call to ‘count something.’ Yet a 

common theme of discussion was the need to do more to ‘make it count.’ 

Simply put, ‘counting something’ is necessary but not sufficient to 

measure our impact accurately and manage towards that impact in 

practical terms. 

-Mike McCreless, Director of Strategy and Impact at Root Capital. 

 

Have SDGs but missing Systemic metrics 

 

http://www.rootcapital.org/
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SOLUTION 
 

 

Orchestrate a world business plan 

reinforced by a new performance 

valuation index. 
 

1. BUILD THE MISSING LINK:  Move beyond goals to 

top down systemic measurable objectives to 

orchestrate connectivity, scale, and speed.   
 

 

 

 

 

 

 

 

2. CHANGE THE INCENTIVE MODEL: 

Transform the financial exchange marketing by 

incorporating CSR weighting for accountable gains 

and losses.  
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VISION 

BUSINESS  
 
The Model:  501c3 + Corporation 


